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TH E  C O M P L E T E  WA L K TH R OUG H  ·  VOT I N G  &  C O M P E T I T I O N S

From zero to a live
paid vote — every screen.
A real, end-to-end run-through of setting up a paid voting competition on

GateOne — account, payouts, competition, categories, contestants,

branding, going live, casting real votes, and reading the money. Built from

actual screens of City Music Awards 2026.

P R E P A R E D  F O R

Competition organizers & agents

GateOne Voting · Walkthrough · July 2026 Paid · 7-day hold · Ghana (GHS) · we cover the card fee



TH E  R OUTE

Fourteen steps, start to paid.

01 Sign in & dashboard 02 Create your organization

03 Set up payouts 04 Start the competition

05 Fill the three cards 06 Categories & contestants

07 Brand the pages 08 Approval & go live

09 The public pages 10 Sponsor ads & texture

11 Cast real votes 12 Read the money

13 The organizer link 14 Daily results email

1 S I G N  I N  &  DA S H B OA R D

Log in, land on your dashboard.
Sign in with email & password (or continue with Google). A fresh account opens on the

dashboard with a “Get set up” checklist walking you through the four things left to do.



Sign in. The login card — email & password, or “Continue with Google”. The theme toggle sits top-
right on every page.

A fresh dashboard. Zero organizations. The Get set up · 4 left panel points you to the first task:
create your organization.



2 C R E ATE  YOUR  O R G A N IZAT I O N

Your workspace, in one form.
The organization holds everything you run. The country sets your currency and

payment provider; the sender slug becomes your email-from address so receipts look

like you.



Fill it in. Name FINNEY VENTURES, country Ghana · GHS (timezone auto-fills to Africa/Accra),
sender slug finneyventures — a green tick confirms mail comes from

finneyventures@mail.gateoneevents.com. The card-fee toggle is a ticketing default; voting is
never affected.



Organization created. Back on the dashboard: 1 organization, a credit balance (here 200 credits),
and the checklist ticks off “Create your organization”. Switch orgs any time from the top-left picker.

Credits vs. payouts

Credits fund free/community voting (5 per vote). For a paid competition — where voters pay

you — you connect a payout account next.

3 S ET  UP  PAYOUTS

Choose where the money lands.
Open Payouts. There are two lanes, one per tab: Next-day payouts (your provider

settles you directly) and After-event settlement (we collect, then wire a verified bank

destination). Set up whichever country you'll run from.



Lane A · Next-day payouts (direct)

Pick a country. Each launch country shows its provider — Paystack for Ghana/Kenya/South Africa,
Stripe for the rest — and a Not set up badge until connected.



Connect the account. For Ghana: business/account name, bank (searchable), and account

number. It activates instantly.

Active. Ghana now shows Active · Paystack · GHS, connected to a bank ending ••••8180, with
“Replace bank details” if it ever changes.



Lane B · After-event settlement (7-day hold)
This is the lane our City Music Awards uses. We collect the money, then wire your takings a

few days after voting ends — to a bank destination you add and we verify.

Add a bank destination. A label (GHANA WIRE), country, then the market's bank fields — here
account holder CHARLES OPOKU AGYEMANG, AGRICULTURAL DEVELOPMENT BANK (ADB),
and the account number.



Added — awaiting approval. The destination shows Pending (GH · GHS · ••••9847). Our team
verifies it before any wire; you can keep building while it clears.

Pending vs. Verified matters at create-time

A pending destination lets you build a paid competition, but you can't take payments until it's

Verified. You'll see this enforced on the next step.

4 STA RT  TH E  C O M P ET IT I O N

New competition → the wizard.
From Voting, hit New competition and pick a mode. We're doing the paid route, so a

short wizard settles the money side before the form.



The Voting workspace. Empty to start — “No competitions yet”. The button top-right opens the

mode menu.

Pick a mode. Free (anyone votes free), Community (roster members only), or Paid (voters pay ·
needs payouts). We choose Paid.



How do you want to get paid? 7-day hold
(lowest fees, works everywhere) or Direct

payout. The fee shows on the right. We take
the 7-day hold.

Where is it? Countries you can run from.
Ghana is flagged Last used; countries
without a bank show “+ Add bank” inline.

5 F I L L  TH E  TH R E E  C A R D S

Title, how people vote, when it runs.
A summary chip (Paid competition · 7-day hold · Ghana) sits at the top with a
Change link. Below it, three cards.



Card 1 + the fee note. “Competition” takes the title and description. If your bank destination isn't
verified yet, “How people vote” shows an orange Set up payouts for Ghana to run paid voting
banner — you can build, but not open, until it clears.



Price & the voter's picker. Price per vote GHS 1.00. The dashed note confirms voters pay exactly

that — no fees added — and you keep 82% (we cover the card fee out of our 18%). Vote quantity:
Minimum 10 (enforced), Starts on 10 (the box's opening value), Quick-pick 10, 100, 500, 1000.



Where we wire — verified. Once approved, the GHANA WIRE destination shows a green Verified
badge and is selectable. Timezone sets when your open/close times resolve.



Window & results. Opens/Closes (a 7-day hold requires an end date to schedule your wire), and
Results visibility — we choose Live counts so the public sees tallies. Then Create competition.

6 C ATE G O R I E S  &  C O NTE STA NTS

It's created — now build the ballot.
Creating lands the competition in Draft on its Overview, with a share QR and an

“awaiting platform approval” banner. Head to Categories to build the ballot.



The Overview (draft). Share QR + link, an Awaiting platform approval banner, summary tiles

(GHS 1.00 · Live counts · 18% platform fee), and your frozen 7-day-hold payout summary.

Categories — empty. “No categories yet. Add one (e.g. ‘Artist of the Year’), then add its
contestants.”



Add a category. Name + optional description, inline — no pop-ups. We add Artist of the Year,
then a second, Male Vocalist of the Year.

Two categories. Each is its own card with Share / Edit / Delete and a contestant table beneath.

Now drop contestants into each — a name, an optional short bio, and a photo. Their

code/number is assigned automatically; rows rank themselves by votes.



Add a contestant. Inline again — name (Black Sheriff), short bio, and a photo picker.

Artist of the Year filled. Black Sheriff and Lasmid (“GREATEST NATHANIEL”), each with a rank

medal, photo, and a 0-vote start.



Both categories complete. Artist of the Year and Male Vocalist of the Year (Joe Mettle, Carl
Clottey) — the full ballot, ready to brand.

7 B R A N D  TH E  PAG E S

Make the vote look like yours.
The Branding tab controls the whole public look — theme palette, an optional custom

accent, a background texture, and a cover image + logo — with a live preview beside

the controls.



Pick a theme. Dark presets (Midnight Gold, Royal Purple, Emerald, Crimson, Ocean) or Light ones.
We keep the default Midnight Gold. Texture starts at None.



Cover + logo. Upload a wide cover (the “2026 City Paper Music Awards” artwork) and a square

logo (the crest). The live preview updates instantly.



Works in light too. Flip the preview to Light (here the Mono preset) — you tune both light and
dark, because voters see whichever their device prefers. Hit Save branding.



Analytics is already alive. Even before opening, the Analytics tab shows the leaderboard scaffold,
a per-category switch, and empty charts waiting for the first vote.

8 A P P R OVA L  &  G O  L IVE

Wait for approval, then open voting.
New competitions are reviewed by the platform. Until then the Overview says awaiting

approval. When it clears, an email arrives and the Overview hands you the Open

voting button.



The approval email. “Approved: CITY MUSIC AWARDS 2026 … Open it in your GateOne dashboard
and hit Go live.”

Before you open, it's worth seeing what visitors get. Since voting hasn't started, anyone

opening the link sees a “Voting isn't open yet” holding page — themed, in light and dark.

Holding page — dark. Cover, title, and
“Voting isn't open yet · check back soon”.

Holding page — light. The same page in the
light theme.



Ready to open. On the Overview, an Open voting button appears (with a reminder that a verified

destination must be set for a 7-day hold).

Voting is live. Press it and the status flips to Open; the button becomes Close voting. That's it —
the vote is public.



9 TH E  PUB L I C  PAG E S

What voters land on.
Share the link and anyone can vote — no account. With more than one category, they

start on a categories grid, then drop into a category to see its contestants.

The main page. Themed hero (cover + logo + countdown), price and category count, then a
Categories grid — each with a “Vote Now” button.



Artist of the Year. The category's
contestants as cards — photo, code, live
votes, and a Vote button.

Male Vocalist of the Year. Same layout for
the second category.

10 S P O N S O R  A D S  &  TEXTUR E

Two finishing touches.
The Ads tab drops a sponsor banner — or a message of your own — onto the public

pages. And back in Branding, a texture adds depth to the background.

Ads — empty. “Banners rotate on the public voting pages. Wide format · 1200×300 (4:1).”



Add an ad. Choose a 1200×300 banner, an optional link URL, and where to show it. We used it for a
message — “The TOP 3 in votes automatically make it to the TOP 10”.

Where to show it. Whole competition (every page), one category page, or a single contestant
page. We pick Whole competition — every page.



Live & active. The saved ad, toggleable, linking to citifmonline.com.

On a category (cards). The banner rides

above the contestants.

On the main page. The message greets
everyone up top.

Ads rotate

Add more than one banner and they'll rotate between themselves on the pages you

assigned. Design them at exactly 1200×300px (4:1) so nothing is cropped.



Texture

Pick a texture. None, Dots, Grid, or Carbon — set in Branding, previewed live. We try Grid and
save.

Grid, on the page. The public pages pick up the subtle grid behind everything — a small touch that
reads as “designed”.



11 C A ST  R E A L  VOTE S

The actual voting flow.
Open a contestant and the voter gets the quantity picker: a stepper, your quick-pick

buttons, and a live total. Let's cast two real votes and watch the board move.

The voting screen. Black Sheriff — a −/10/+ stepper, quick-pick 10 · 100 · 500 · 1000, and Vote
— GHS 10.00 updating live.



Where those figures come from. Those quick-pick amounts and the box's starting value are
exactly the Vote quantity settings you set on the form — Minimum 10, Starts on 10, Quick-pick 10,
100, 500, 1000.



Pick a quantity. We bump Black Sheriff to 500 votes — the total becomes GHS 500.



Pay. Checkout opens (Paystack) — Mobile Money / Card / Bank Transfer, Pay GHS 500. No account
needed.



Counted. “500 votes counted 🎉  for BLACK SHERIFF.” The receipt carries a reference — advise
voters to screenshot this page as their proof.

Now the same for a second contestant, to see the flow repeat and the ranking flip.



Vote for Lasmid. Quantity 1000 → Vote — GHS 1,000.00. Position shows #2 / 2 for now.



Pay GHS 1,000. Same secure checkout. “1000 votes counted 🎉  for LASMID.”

Screenshot-as-receipt again.

The board moved. Lasmid 1,000 (67%) now

leads Black Sheriff 500 (33%) — live.

Leaderboard view. Every public category
page toggles between Cards and
Leaderboard.

12 R E A D  TH E  M O N EY

Your dashboard fills in.
Back in the organizer view, the Overview, Analytics and Finance tabs all light up with

the two real votes — including exactly what you keep.



Overview — live. “Voting is live”, and Your earnings GHS 1,230.00 from the paid votes settled.



The breakdown. Total revenue GHS 1,500 − platform fee GHS 270; the card fee (GHS 29.25) is
marked platform-borne — “we cover this, it isn't taken from you” — leaving your net GHS 1,230.



Analytics. 1,500 total votes, Lasmid leading, a live leaderboard, and Top-10 / distribution charts.

Switch per category, export CSV.



Finance. Top revenue-generating contestants and the full transaction ledger — date, reference,
contestant, votes, amount, status, and voter email — with search, filters and CSV.

13 TH E  O R G A N IZE R  L I N K

Hand the client a live window.
If you build this for someone, you can give them a no-login link that shows results and

earnings live — from Settings → Organizer link.



Create the link. A shareable /portal/… URL that works without a login. Optionally Add a PIN to
gate the earnings panel, and Regenerate or Revoke any time (it carries an expiry).

Standings open, money optional

The standings stay open to anyone with the link; only the earnings panel asks for the PIN if

you set one. Perfect for letting an organizer watch their competition without touching your

dashboard.

What the organizer sees inside
The portal is its own read-only mini-dashboard — an Organizer view header, days

left, a link to the public page, and six tabs. A footer everywhere reads “This is a live

view for the organizer. To change anything, contact whoever runs the competition.”



Overview. Headline Your earnings GHS 1,230.00 — total collected GHS 1,500 less the 18%
platform fee (GHS 270) — plus votes (1,500), transactions (2), and a per-category leaderboard
(Lasmid 1,000 · 66.7%, Black Sheriff 500 · 33.3%).



Categories. Every category's standings,
each contestant shareable — the organizer

can push their own favourites.

Ads. A read-only look at the sponsor banner

running on the public pages.



Analytics. Votes over time and Revenue over time — the same charts you see, without any edit

controls.



Finance. Gross GHS 1,500, platform fee GHS 270, Net to you GHS 1,230 — then a per-contestant
split of Votes · Gross · Net (Black Sheriff 500 → GHS 410, Lasmid 1,000 → GHS 820).



Transactions. The full vote ledger — date, contestant, votes, amount, status — both payments
confirmed.

The agent move

Build the competition, generate this link, and hand it over. The organizer watches results and

money roll in live, without a login — and can't change a thing, so your setup stays intact.

14 DA I LY  R E SULTS  E M A I L

Wake up to the standings.
Also in Settings: a daily results summary, emailed every morning at 6am (in the

event's timezone) while voting is open, plus a final summary after it closes.



Turn it on, add recipients. The organization owner always gets it; add up to 10 more — type an
address and press Enter to chip it, then Save report settings.

That's the whole loop

Price the vote, brand it, fill the ballot, get approved, open, share — then watch the board and

the money move. Everything after setup is just sharing the link and reading results.

E N D  TO  E N D

The whole thing, in one line.

Account
email / Google

→
Org

name · country
→

Payouts
wire destination

→
Create

wizard + 3 cards
→

Now go share the link.
Everything above is a one-time build. Once it's live, it runs itself — voters pay,

the board updates, and your wire is scheduled for after it closes. The Events

guide follows the same shape for ticketing.

GU I D E

GateOne · Voting

C O M PA N I O N

Ticketing & paid events

SUP P O RT

info@gateoneevents.com

GateOne Voting — organizer walkthrough. Screens are real captures of a test competition (City Music Awards

2026) on staging; figures are illustrative. On voting, GateOne covers the card-processing fee; you keep your



percentage of every vote. Prepared July 2026.


